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 Q.1.What is Product? Describe the Branding Strategy with examples.

Answer:
Definition of Product
In marketing, a product is anything that can be offered to a market to satisfy a want or need. Products are not only physical goods; they also include services, experiences, events, persons, places, organizations, ideas, or a mix of these.
A product has three levels:
1. Core Product: The basic benefit or solution the customer truly buys (e.g., a watch tells time; a hotel room provides rest).
2. Actual Product: The tangible features – quality, design, brand name, packaging (e.g., a Rolex watch with a leather strap).
3. Augmented Product: Additional services or benefits like warranty, delivery, installation, customer support (e.g., free servicing for 2 years).
Examples of products:
Physical good: Smartphone, car, soft drink.
Service: Haircut, banking, flight travel.
Idea: "Save water" campaign.
Branding Strategy 
Branding strategy is a long-term plan to develop a successful brand in order to achieve specific goals. A brand is a name, term, sign, symbol, or design that identifies and differentiates a seller's products from competitors.
Major types of branding strategies include:
Strategy
Description
            Example 
Individual Branding
 Each product has its own unique brand name, with no connection to the company name. | Procter & Gamble sells Tide, Ariel, Pampers, and Gillette – all different brands, with no "P&G" name on the products. 
 Family (Umbrella) Branding 
 All products are sold under one master brand name.
Apple uses the Apple brand for iPhone, iPad, Mac, and Watch. Virgin uses Virgin for airlines, mobile, music, and hotels. 
Co-branding
Two or more established brands are used together on a single product. 
Nike + Apple (Apple Watch Nike+). BMW + Louis Vuitton (designer luggage for BMW cars). |
Private (Store) Branding
 	A retailer creates its own brand, often made by another manufacturer. Kirkland Signature (Costco). Great Value (Walmart). 
 Brand Extension 
Using an existing brand name to launch a product in a different category.
 Dove (soap) → Dove shampoo, Dove body lotion, Dove deodorant. Yamaha (motorcycles) → Yamaha pianos, Yamaha speakers. |
No Brand (Generic Branding)
 	Products sold without any brand name, usually at lower price. 
Plain white canned beans labeled "Beans" only. Grocery store generic rice, sugar, or flour. 
 Real-World Example of a Complete Branding Strategy
Coca-Cola Company uses multiple strategies:
Family branding for Coke,  Diet Coke, Coke Zero.
Individual branding for Sprite, Fanta, Dasani (no "Coca-Cola" name on the bottle).
Co-branding with McDonald's (only Coke served in McDonald's restaurants).
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