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[bookmark: _GoBack]What is Product? Describe the Branding Strategy with examples?
What is a Product?
A product is anything that is offered to a market to satisfy a customer's need or want. A product can be a physical good, a service, an idea, a place, or a person.
Examples:
· Mobile phone 
· Laptop 
· Car 
· Haircut service 
· Online courses 
Definition:
A product is a bundle of physical, service, and symbolic attributes designed to satisfy consumer wants and needs.
Branding Strategy
A branding strategy is a plan used by a company to create and manage its brand name, image, and identity in the minds of customers. It helps distinguish a company's products from competitors' products.
Types of Branding Strategies
1. Individual Branding
Each product has its own brand name.
Examples:
· Dove 
· Lux 
· Surf Excel 
Advantage: Failure of one product does not affect other products.
2. Family Branding
A company uses the same brand name for several related products.
Examples:
· Nestlé uses the Nestlé name on many food products. 
· Samsung uses the Samsung name on phones, TVs, and appliances. 
Advantage: Easier and less expensive to introduce new products.
3. Corporate Branding
The company name itself serves as the brand for all products.
Examples:
· Apple 
· Sony 
Advantage: Strong company reputation benefits all products.
4. Private Branding (Store Branding)
Retailers sell products under their own brand names.
Examples:
· Great Value 
· Kirkland Signature 
Advantage: Higher profit margins for retailers.
5. Co-Branding
Two or more brands are combined in one product.
Examples:
· Intel + Dell computers 
· Nike and Apple collaborations 
Advantage: Combines the strengths and reputation of multiple brands.
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